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What is Arts & Culture?

Arts & Culture is a division of Salt Lake County within the Community Services department. We are a significant
resource and partner to the County's arts and culture community, providing professional and accessible venues,
services, and programs, and fostering deep community connections based on shared arts and culture experiences.

Spaces, Places & Services

Exceptional live performance venues, rehearsal spaces, and professional theater and event management services.

JBRAVANEL CAPITOL. Toclrd  ROSE WAGNER

GEORGE S. AND DOLORES DORE PERFORMING ARTS CENTER
HALL THEATRE ECCLES THEATER

wo-vacey I ART 2

Community Engagement

Community building events, programs, and resources that engage new audiences, nurture emerging artists
and performers, and increase the organizational capacity of local arts organizations.
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]
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ECCLES THEATER
TECHNICAL OUTREACH

Zoo, Arts and Parks

Financial support and capacity building services for Salt Lake County's nonprofit artistic, cultural, botanical,
and zoological organizations for the benefit of county residents and visitors.
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LETTER FROM THE DIVISION DIRECTOR

Dear Arts & Culture Supporters,

2022 was an important year for Salt Lake County Arts & Culture. We celebrated important milestones,
formed new partnerships, and continued to provide the spaces and professional services our presenters

and patrons rely on. During this year we:

- Celebrated the 25th Anniversary Season of the Rose Wagner Performing Arts Center.

+ Welcomed the Zoo, Arts, and Parks program to the Arts & Culture division,
consolidating Salt Lake County’s arts and culture support programs in one agency.

- Formalized the Division's Community Engagement activity, creating new programming
and expanding existing services to foster new artists and audiences throughout the County.

Arts & Culture is actively engaged with the arts community in Salt Lake County every day, providing event
management services in our venues, curating Art in Public Places collections at county spaces throughout the
Valley or presenting events featuring emerging artists and art forms. Through these daily interactions, we create
deep connections between the arts, artists, performers, and patrons, In 2022, we served nearly 750,000 patrons.

Thank you for your ongoing support for our venues and programs. Your support allows us to us to fulfill our mission
to provide the spaces, places, and services for arts and culture in Salt Lake County:.

\With appreciation,

Tt (aath’

MATTHEW CASTILLO | Division Director | Salt Lake County Arts & Culture

CREATING DEEP CONNECTIONS WITH THE ARTS

AND THE COMMUNITY.

Letter from the Division Director




EXECUTIVE SUMMARY

2022 Annual Highlights

2022 by the Numbers
Event bookings and ticket sales grew in 2022, thanks to the addition of the Mid-Valley Performing Arts Center
and the return to “business as usual” after the pandemic.

748,032
Tickets Sold

Six Community
Events Presented
by Arts & Culture

3,655

Events $52,526,624

Total Value

274 $24.9 million
Volunteer in ZAP Grants to 211
Ushers Donated County Nonprofit

28,944 Hours Organizations
2022 Milestones THE ROSE
Rose Wagner Performing Arts Center 25th Anniversary Season
In August, we kicked off the 25th Anniversary Season of the Rose Wagner Performing Arts Center
with new art, a public celebration, a permanent history exhibit, and several venue improvements. ANNIVERSARY
ECCLES THEATER

Eccles Theater 5th Season Celebration
In its first five years, the Eccles has been recognized as a cultural and economic force in the community.
We celebrated the milestone with a public celebration, including performances and VIP venue tours

SEAS N for attendees.
Community Engagement Highlights

Mid-va[[ey Performing Arts Center In 2022, we renamed our Public Art program to
In its first full year of operation, the venue performance Art in Public Places. This new name better reflects
exceeded our predictions and expectations. our mission to bring visual art to spaces all through- :
out the County, making them culturally significant PLACES
places for our entire community. SALT LAKE COUNTY
Year One Statistics Across all Community Engagement Activities...
1,421 attendees
24,000 Patrons 132 individual artists
166 Events 22 groups/organizations

26 performances

364 Bookings

Working with the Clark Planetarium and the Parks
86 Presenters and Recreation divisions, we opened Arts, Parks,

& the Utah Skies, an exciting three-piece public art
exhibition that physically connects art and science
in a unique way and in unique spaces.

Executive Summary




EXECUTIVE SUMMARY

Zoo, Arts & Parks (ZAP)

In 2021, ZAP distributed $24.9 million in grants to 211 Salt Lake County nonprofit arts, culture, zoological,
and botanical organizations, and community events.

Salt Lake County Cultural Industry Economic Impact Study

The Cultural Industry was the third fastest growing sector in the Salt Lake County economy in 2021, as documented
in the Kem C. Gardner Policy Institute's Cultural Industry Economic Snapshot. The industry generated $6.2 billion

in direct spending, a 20.6% increase from 2020 (after adjusting for inflation), and added more than 2,400 new direct
jobs for a total of 30,319, an 8.9% increase from 2020.

While the overall numbers are encouraging, the Cultural Industry sector recovery was uneven. Much of the recovery
is in select subsectors (motion pictures, sound recording) with others continuing to lag behind pre-Pandemic levels
(museums, performing arts, publishing). Salt Lake County Arts & Culture is performing near or at pre-Pandemic
numbers.

Looking Ahead at Arts & Culture

Southwest Valley Performing Arts Center

We begin working in earnest this year on the new Southwest Valley Performing Arts Center in South Jordan. Arts & Culture
will work with City and County officials in 2023 to assess specific programming needs and create preliminary designs

for the theater.

Abravanel Hall and UMOCA Master Plans

In 2023, we are partnering with Utah Symphony and Utah Museum of Contemporary Art in master planning to explore
projects to update and modernize the venues for current and future programs and patrons.

Community Engagement

The Community Engagement team curates events designed to engage new and emerging artists and audiences in our
venues, and form new partnerships to build and bolster community engagement with the arts. One of our most successful
new programs is our Salt Lake Speaks and Beats series. These events celebrate the best in local spoken word artists and
musicians and draw hundreds of new patrons to experience these artists at the Eccles Theater.

Zoo, Arts & Parks Impact Program

In 2023, ZAP will implement the ZAP Impact Program which will provide new capacity building resources for small arts
and culture organizations across Salt Lake County.

Artistic Support

Our Theater Operations and Production team is building and sponsoring training and professional development programs
for theater students and theater production professionals. Our six-month internship program provides in depth technical
training rotations at each of our venues. Our Eccles Theater Technical Outreach (ETTO) program offers high school and
college students the opportunity to observe and experience a live touring Broadway or national popular entertainment
load-in with access to the company manager, stage manager, touring and local 99 Union professionals, and Eccles
technical professionals for Q&A sessions, a comprehensive technical backstage tour, and an in-depth review of the show's
technical rider. Additionally, ETTO allows load-in open-house attendees the chance to deepen their technical theater
education through masterclasses, panel discussions, and show shadowing.

Executive Summary
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venues, rehearsal spaces and professional theater
and event management services.




SPACES, PLACES & SERVICES

A YEAR FOR THE BOOKS:

Successful Beginnings for Mid-Valley Performing Arts Center

Mid-Valley Performing Arts Center celebrated its first full year of operations in July 2022,
and the venue's performance exceeded all expectations. Patrons and arts organizations came
from across the region to attend and present cultural events and activities.

Mid-Valley Performing Arts Center serves as a successful model for future regional cultural venues
that will serve Salt Lake County's vibrant arts and culture community.

Spaces & Places Event & Technical Services
- Main Stage Theatre « ArtTix Ticketing
+ Studio 5400 Black Box - Event Management
+ Centennial Room + Technical Theatre Management & Operations
- Lobby Art Gallery - Dedicated Front-of-House Staff

Main Stage Theatre Studio 5400 Black Box Centennial Room

Mid-Valley Performing Arts Center Year One Statistics

53 New to Arts

& Culture Rehearsals,

Tech Days




SPACES, PLACES & SERVICES

Ticketing and Attendance Statistics

ArtTix is the official ticketing service run by the Arts & Culture division for our five venues. It also processes
non-A&C venue ticket sales for a small number of select groups, such as Utah Symphony Utah Opera
and Utah Festival Opera & Musical Theatre. In 2022, ArtTix sold 787,000 tickets, bringing in $55.6M in revenue.

ART:
- -
2022 ArtTix Ticketing Statistics 2022 Venue Attendance

Venue Ti;':f; S Ticket Value Abravanel Hall 155,183
Abravanel Hall 132,408 | $4,910,588 Capitol Theatre 128,146
Capitol Theatre 120,141 | $6,395,084 Eccles Theater 383,793
Eccles Theater 436,446 | $40,152,471 Mid-Valley Performing 32,950

Mid-Valley
Performing Arts

Rose Wagner Performin 2,740
28,413 $463.450 £ 2 3274

Total Attendance 732,812

Rose Wagner

Performing Arts 30,983 $614,549

A 30,926 students
Non A&C Venues’ 36,050 3.136,253

created unforgettable
* Includes single ticket sales for Utah Symphony's Deer Valley memories at 43 educational
Music Festival and Utah Festival Opera & Musical Theatre .
in Logan performances in 2022.

2022 Patron Services Volunteer Hours

274 Volunteers
Worked an Average of 105.6 Hours

Donating 28,944 Total Hours

Spaces, Places & Services | 02




SPACES, PLACES & SERVICES
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Theatre Operations

Capitol Theatre LED Lighting Upgrades

In July, the Capitol Theatre technical and operations crew installed more than 3,000
LED light bulbs in the marquee, outdoor globe lights, and the chandelier. The team
replaced 2,318 bulbs in the marquee and outdoor globe lights in just 36 hours. Inside
the theatre, the chandelier got a real makeover. All 6,000 crystals were cleaned

or replaced and restrung 1,800 new LED bulbs were installed.

Internship Program

Arts & Culture implemented a new Theatre Operations Internship Program

to provide training and experience for future theatrical production professionals.
We had great success with our first post COVID interns, whom we hired as an
on-call junior technical director. We are expanding the program in 2023 with two,
six-month internship positions. Each intern will work in all five of our venues.

Spaces, Places & Services | 03




SPACES, PLACES & SERVICES

Venue Activity and Utilization Highlights

Eccles Theater
had the highest number of performance days

i In 2022, our venues were extremely
of all of our venues and required the fewest

busy. Abravanel Hall and Capitol
Theatre had the highest utilization

rates- both above 60%!

rehearsal and tech days relative to performances.
It took only 137 rehearsal days to make
255 performances a reality.

Our Four Downtown Venues
(Abravanel Hall, Capitol Theatre,
Eccles Theater, and the Rose) hosted over
780 performances
and events in 2022.

Rose Wagner Performing Arts
Center hosted 65% of all of the non-
performance activity that took place at our
venues, including socials, filmings, classes, etc

It took 2,053
booked rehearsal
and tech days

to bring 985

performances

Performances | Rehearsals | Rented Dark | Other Social, Filming,
LD & Events & Tech Days Days Classes, etc. a ﬂ d eve ﬂ tS
Abravanel Hall 118 294 7 52 t |_ f
Capitol Theatre 161 400 34 52 O I e a C I’OSS
Eccles Theater 255 137 21 17 a u ﬁ Ve V e n u e S
Mid-Valley
Performing Arts Center 201 e 22 32
Rose Wagner
Performing Arts Center 250 Fer % 297
Total 985 2,053 158 459

Spaces, Places & Services | 04




SPACES, PLACES & SERVICES

Venue Heat Maps: Data by Zip Code

Organizations using our venues and patrons attending their performances come from all over the state
and even country, but many are from right here in Salt Lake County. The heat maps below show where
the Salt Lake County organizations booking our spaces, and residents purchasing tickets are from.
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COMMUNITY ENGAGEMENT
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Community Engagement at Arts & Culture

Share, Connect, Support

In 2022, we formally established our Community Engagement team to actualize specific
recommendations within the 2020 Division Master Plan. This team's mission is to reinforce
Division responsiveness to the rapidly growing and diversifying Salt Lake County popula-
tion and ensure that Arts & Culture meets its goals to serve all County residents, as well
as bolster the arts and culture community overall.

We seek to do this through fostering fresh and innovative connections with new
communities, artists, and organizations—in particular, those who have been under-
resourced—and to increase their representation within our audiences and clients.

We create these connections by investing in nontraditional in-venue services or events,
capacity building resources for artists and arts organizations, and public-facing
programming both within and outside of our venues built upon community partnerships.

The Community Engagement team integrates Marketing, Communications & PR, and Art
in Public Places staff into a single unit. It takes a holistic approach to creating and building
engagement, from creating free-to-attend arts events featuring local talent, to guiding
the actualization of large-format public art installations, to connecting with the public via
social media with interaction-driven, informative communications goals.

Salt Lake Speaks

Arts, Parks, & the Utah Skies press event




COMMUNITY ENGAGEMENT

Art in Public Places

In 2022, we renamed our Public Art program to Art in Public Places. This new name
better reflects our mission to bring visual art to spaces all throughout the County,
making them culturally significant places for our entire community.

¢
% U B L I C Along with a new name, the program received a new logo (featured at left) with colors

P LAC E S to reflect both the unique ecological palette of our state, as well as brushstrokes
of different colors to represent our diverse artistic community. We also added a new

SALT LAKE COUNTY searchable database for each piece of art and artist in the Visual and Public Art Collections.

ARTS & CULTURE

2022 Visual Art Collection Acquisitions & Public Art Projects

In 2022, Art in Public Places purchased 11 artworks from eight new artists for our Visual Art Collection and introduced
two permanent Percent for Art projects. These diverse artists and their pieces remind us that our Visual Art Collection
is not a single narrative, rather it represents the connections and stories of all Salt Lake County residents.

Juana by Lilian Agar Irene’s Irises by Day Christensen
2020, Digital painting printed on fine art 2021, stainless steel, Granite Library, South Salt Lake
paper, golden foil, mounted on Masonite

Community Engagement | 07




COMMUNITY ENGAGEMENT

Arts for All Program

Arts for ALL(AFA) is the art accessibility program at Eccles Theater, which provides
qualified Salt Lake County residents with opportunities to attend live theatrical
performances at no charge.

AFA tickets are distributed through partnerships with Salt Lake County schools, social
service organizations, and other community groups that serve qualified residents and

M@THEATER

to individuals requesting tickets directly.

We offer AFA tickets for all Broadway at the Eccles shows and for selected Live at the Eccles events. The program
is funded by a 50¢ fee added to all event tickets sold at the Eccles Theater. Learn more about AFA on our website.

Arts for All Impact

Tickets Tickets

Events Distributed Used Attendance
2018 6 1,400 611 44%
2019" 7 2,250 1,770 79%
2021 11 658 483 73%
2022 27 1,757 1,251 71%

* There were no tickets distributed from March 2020 - August 2021 due to the Covid-19 Pandemic.

My family always appreciates being able to go places. We spend so much money
on care for my brother that we wouldn’t have paid for an activity like this.
I am so glad I got to see it. Thank you for the tickets.
Morgan




Eccles Theater backstage tour

Creating Community Impact

The Division seeks to build new and increasingly diverse audiences through nontraditional uses of our spaces and places; paid
opportunities for artists, especially those who are emerging in their disciplines; and unique, innovative experiences that create
space for authentic representation of diverse groups, build connection and understanding, and uplift our arts and culture
community as a whole.

In 2022, Arts & Culture programmed 6 major, free-to-attend Community Engagement events, which were enjoyed

by nearly 1,500 audience members and engaged 132 artists across 26 unique performances.

2022 Community Engagement Events

Eccles Theater 5th Anniversary Season Open House

The Eccles Theater celebrated its 5th Anniversary Season in 2022 and we hosted a public

open house to thank the public for supporting the Theater. The open house exemplifies
a successful Arts & Culture Community Engagement event. Working in partnership

POPEN HOUSE
, , ECCLES THEATER
a short on-stage performance showcasing the diverse events we host at the theater. Saturday, July 30
10 am - 2 pm

Free and Open to the Public
Showcase Performances

i Backsenatauts Poclea | STRMIN
Refreshments TERATITaT | U E

with our Presenting Partners, Residents, and the Tin Angel at the Eccles, we presented

Using social media, we collected people's favorite Eccles memories and
shared them at the party. We offered VIP backstage tours giving our guests
a unique behind-the-scenes experience. Tin Angel provided special treats
and beverages to round out the experience. Overall, the event fostered
meaningful connections between our 400 guests, the Eccles Theater,

our Partners and Residents, and the broader arts community.




COMMUNITY ENGAGEMENT

The Rose 25th Anniversary Celebration

In 2022, we celebrated the 25th Anniversary Season of the Rose Wagner Performing

Arts Center. The Rose was born from a dream of the Performing Arts Coalition and a
partnership with Salt Lake County. Today, it serves as a vital hub for the arts in the region,
hosting over 500 events annually.

To kick off the Anniversary Season, we organized a weekend-long celebration, including
the introduction of a new mural on the west wall of the venue, which was commemorated
by public remarks from such community dignitaries as Linda Smith, Executive Director
ANNIVERSARY of Repertory Dance Theatre, and Salt Lake County Councilmember Jim Bradley, both

of whom played essential roles in the partnership.

3S0d IHL

The weekend was topped off with a free-to-the-public ‘birthday party’ for the Rose that
featured over 30 performers in 7 different performances and a life-sized birthday card
for the public to sign.

7 ROJe 25TH
B nnneuant
a2 OGLEBRATION

Rose 25th Anniversary Press Event Repertory Dance Theatre Dancers at 25th
Anniversary Press Event

Arts, Parks, & the Utah Skies

Created in collaboration between the Arts & Culture, Clark Planetarium,
and Salt Lake County Parks & Recreation divisions, Arts, Parks, & the Utah
Skies is a temporary public art exhibition across three sites that combines
art and science in outdoor spaces. The pieces are installed at Pleasant
Green Park in Magna, Yellow Fork Trailhead in Herriman, and Taylorsville
Recreation Center.

Transcendent Utah Sky
by Tooza Design
2022, Laser-cut steel panels, colored plexiglass Located on the Yellow Fork Trailhead in Herriman

Community Engagement | 10



Salt Lake Speaks & Salt Lake Beats

In July 2022, we hosted the second annual Salt Lake Speaks and Salt Lake Beats weekend at Eccles
Theater, featuring talent from our local community.

Salt Lake Speaks celebrates the spoken word through a live poetry slam exhibition in the Eccles Theater
Grand Lobby, highlighting 10 poets over 3 hours of performance.

Salt Lake Beats is a pop-up concert that featured three live, local indie bands on McCarthey Plaza
off Regent Street.

Opew

QOtnieetd
AT THE ECCLES PRESENTS SALT LAKE

PEAKS3BEATS
ECCLES THEATER JULY 1-2

Adelyne performing at Salt Lake Beats,
photo credit to Farris Gerard

Lights On! at Eccles Theater

Each November, Eccles Theater hosts the Lights On! at Eccles Theater reception, which kicks off

the holiday season with the unveiling and lighting of the annual Holiday Tree art installation. The event
is our gift to the community, allowing us to share the spirit of the holidays in a unique and beautiful way.

One Voice Children's Choir performs at Reception, Warm Embrace by Lenka Konopasek
photo credit to Farris Gerard

“On behalf of everybody here at VOA Utah, thank you for your support of our programs
and services and our community’s most vulnerable members by way of the Lights On!

at the Eccles Coat Drive. It was a whopping success!”




NTY SIZ

o

x IS YOU °

SALT LAK

“1*

S:/: SALT LAKE
ZCOUNTY

ARTS & CULTURE

PP, "
R
L . .
& T e
- A
o B
(3 "
Emy I,
s
ot 1 U
o ———
- b
&
o
o B .

= ° -
ZAPE

e T

Living Planet Aquarium, 2022 Zoological grantee

ZOO, ARTS & PARKS (ZAP)

Enhancing Salt Lake County resident and visitor experiences
through art, cultural, and recreational offerings.




Z0OO, ARTS & PARKS (ZAP) \

ZAP 2022 Funding Highlights

ZAPTIER | & ZOOLOGICAL

Events & Attendance

FUNDING STATS 13,000 total events

3,400 free events

$16.4 Million in grants
to 22 arts and cultural
organizations

4.1 million total attendees

1.1 million free admissions

$5.8 Million in grants Employment & Volunteers

to the Hogle Zoo, Loveland 3,043 paid full and part time jobs
Living Planet Aquarium, 785 contract jobs

aﬂd the Tracy AViary 5,477 volunteers

ZAPTIERII

Events & Attendance

FUNDING STATS 22,436 total events

1,794,988 attendees
$2.7 Million in grants 1,477,440 free admissions
to 186 nonprofit arts, cultural,
and botanical organizations Employment & Volunteers
and events 1,584 paid full and part time jobs

21,361 volunteers

Z00, Arts & Parks | 12 i



Z0OO, ARTS & PARKS (ZAP)

ZAP GRANTEE TESTIMONIALS

AT THE .NATURAL HISTORY MUSEUM OF UTAH, L\ _ ZAP FUNDING touches nearly
ZAP funding touches nearly every part of what we do. ZAP o every part of what we do.
dollars help us to provide educational and engaging public 5 N
programs, bring world-class exhibitions to Salt Lake County,
assist with collections care and research, and deliver quality
guest and member experiences. They also provide critical
support for general operations.

Tier | grantee

REPERTORY DANCE THEATRE

is honored to partner with ZAP and work in sync with regional leadership to create
arts-based programs and perform at the County's outstanding performing arts
complexes, in downtown Salt Lake and Taylorsville. Exploring dance is a way to
connect diverse communities with all who call Salt Lake County home, whether
it's through our K-12 arts learning programs, or Music in Motion, our arts-based
wellness program for seniors.

Exploring dance is a way to

CONNECT DIVERSE
communities.

As a performing arts organization serving diverse
communities in Utah, ZAP funds help us keep run-
ning in a multitude of ways. We utilize ZAP funds
to help cover our fees while keeping our ticket and
tuition prices low. ZAP funds are applied toward
artist fees, instruments, costumes, administrative
fees, technician fees, and travel fees for flying in
artists in residence. We utilize ZAP funds to cover
production costs for our music and dance concerts
and community classes.

Tier Il grantee

Tier Il grantee

SALT LAKE CHINESE CHOIR

With funding from ZAP, the choir has shown tremendous progress in the art
of choral music thanks to regular rehearsals online during the COVID-19 lock-
down and in person rehearsals. We have received great recognition in Utah
and in many other parts of the world. ZAP grant is a vital source of support

to cultural diversity in arts and music in the community of Utah.

music and arts. ZAP Grant is
Tier Il grantee very important!

Z00, Arts & Parks | 13
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SALT LAKE COUNTY CULTURAL INDUSTRY IMPACT STUDY

Culture Industry Economic Impact in Salt Lake County

The Cultural Industry Economic Impact Partnership, (Salt Lake County Arts & Culture, Utah Cultural Alliance,
the Utah Division of Arts & Museums, and the Kem C. Gardner Policy Institute) issued its annual Salt Lake County
Cultural Industry” Economic Snapshot for 2021.

The good news detailed in the report is that in 2021, Salt Lake County's cultural industry was the third fastest
growing sector in our local economy, with spending, revenue, and job creation either meeting or exceeding 2019
pre-pandemic numbers.

Cultural Industry Spending
In 2021, the Cultural Industry generated $6.2 2019 $57B $5.0 B $107 B

billion in direct spending which is 3.1% of Salt
Lake County's total spending. After adjusting
for inflation, this is a 20.6% increase from 2020.

2020 $51B $4.4B $91B

Cultural Industry Jobs
Our industry added more than 2,400 new
direct jobs, for a total of 30,319, an 8.9%

2019 30,830 27,987 58,817

increase from 2020.In Salt Lake County, 2020 27,851 25,964 53815
7.5% of all jobs are either directly or indirectly
supported by the cultural industry.

Cultural Industry Generated Tax Revenues
In 2021, Salt Lake County cultural industry 2019 $113 M $67 M $180 M

spending generated $167 million in direct 55 $100 M $63 M $163 M
state tax revenue, a 2.1% increase from 2020,

after adjusting for inflation.

ZAP Tax Revenues

2021 ZAP tax revenues increased by 12.1%

from 2020 and these funds support more 2019 $25 M $28 M $278 M
than 200 Salt Lake County arts, culture, 2020 $258 M $29M $286 M

and zoological organizations. ZAP is up
for reauthorization in 2024.

“Cultural Industry includes design, education, entertainment, fashion, film, humanities,
and traditional arts sectors

Salt Lake County Cultural Industry Impact Study | 14



SLCO CULTURAL INDUSTRY SNAPSHOT

An Economic Summary of

Kem C. Gardner

POLICY INSTITUTE

THE UNIVERSITY OF UTAH

®

DAVID ECCLES SCHOOL OF BUSINESS

Salt Lake County’s Cultural Industry

Economic Contributions

In 2021, Salt Lake County’s cultural industry, including the
design, education, entertainment, fashion, film, humanities, and
traditional arts sectors, generated $6.2 billion in output (direct
spending). This $6.2 billion in spending directly supported an
estimated 30,319 Salt Lake County jobs and indirectly supported
an estimated 27,987 jobs (Figures 1 and 4).!2

From 2020 to 2021, there was a 20.6% year-over increase in
cultural industry spending after adjusting for inflation. This $6.2
billion in cultural industry spending was 3.1% of Salt Lake
County's total output in 2021 (Figure 2). Salt Lake County’s
cultural industry generated $3.1 billion in gross domestic
product (GDP), which was 2.6% of total countywide GDP (Figure
3).2In 2021, the cultural industry activity generated an additional
$5.4 billion of output and $2.6 billion of GDP in indirect and
induced effects.

Jobs

Salt Lake County’s 30,319 cultural industry jobs increased by
8.9% from 2020 and nearly rebounded completely to baseline
2019 jobs (30,830). Cultural industry jobs composed a 3.9%
share of total countywide jobs and experienced the third fastest
year-over growth after the information sector and leisure and
hospitality sector (Figures 5 and 6).*

Figure 2: Salt Lake County Cultural Industry Output
(Direct Spending) As Share of Total County Spending, 2021
(Billions of Dollars

)
_— Cultural Industry Output
(Direct Spending)
$6.2 (3.1%)

County Spending $192.8 (96.9%)

Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Economic Analysis data

Figure 3: Salt Lake County Cultural Industry GDP As Share
of Total County GDP, 2021

_— Cultural Industry GDP $3.1 (2.6%)
County GDP $115.9 (97.4%)

Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Economic Analysis data

Figure 1: Salt Lake County Cultural Industry Output
(Total Spending), 2017-2021
(In Billions of 2021 Dollars)

_ $5.4
4.7 !

L o 544

2017 2018 2019 2020 2021

m Direct Indirect/Induced

Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Economic Analysis data

Figure 4: Total Salt Lake County Cultural Industry Jobs,
2017-2021

m Direct Indirect/Induced

Note: Includes full- and part-time private and public employment; includes sole proprietors.
Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Economic Analysis data

SLCo Cultural Industry Snapshot | 15




SLCO CULTURAL INDUSTRY SNAPSHOT

Figure 5: Cultural Industry Jobs as Share of Total Utah
Jobs, 2021

Salt Lake County Jobs: 772,759

Direct Jobs: 30,319 (3.9%)

Indirect/Induced Jobs: 27,987(3.6%) J

Note: Includes full- and part-time private and public employment; includes sole proprietors.
Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Economic Analysis data

Figure 6: Year-Over Change in Salt Lake County Jobs by
Industry, 2021
All Industries 4.1%

Construction 7.1%
Cultural Industry _ 8.9%
Eeducation & Health Services 2.2%
Financial Activities 2.6%
Information 10.8%
Leisure & Hospitality 9.7%
Manufacturing 3.0%
Natural Resources & Mining 1.6%
Other Services (except Pub. Admin.) 4.9%
Professional & Business Services 3.9%
Public Administration 1.2%
Trade, Transportation & Utilities 4.3%

Note: Includes full- and part-time private and public employment; includes sole proprietors.
Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Economic Analysis data

The motion picture, sound recording, architecture, design,
advertising, and marketing business sectors added the greatest
number of new jobs from 2019. The motion picture and sound
recording sector achieved the greatest two-year-over growth
(11.1% from 2019 to 2021), followed by architecture and design
services (4.5%), education (2.7%), and advertising and marketing
(2.6%) (Figure 7). Jobs in performing arts, publishing, museumes,
parks, and several other cultural industry sectors had yet to
reach pre-pandemic levels.

Salt Lake County’s cultural industry job profile has shifted
slightly over time. For instance, in 2012, 11% of cultural industry
jobs were in advertising and marketing. Today, advertising and
marketing jobs represent a 16% share (Figure 8). Conversely,
manufacturing and wholesale jobs, which made up a 23% share
of Salt Lake County cultural industry jobs in 2012, dropped to a
17% share in 2021. In 2021, cultural industry employment
generated a total of $3.2 billion in labor income, a 5.3% year-
over increase after adjusting for inflation. However, labor
income was stilldown 1.5% from 2019 (pre-pandemic baseline).?

Figure 7: Percent Change in Salt Lake County Cultural Arts
Jobs by Sector, 2019-2021

Advertising & Marketing M 2.6%
Architecture & Design Il 4.5%
TV, Radio, & Social Media
Education HW27%
Grantmaking & Professional Orgs. -0.6% |
Manufacturing -1.6% 1
Motion Picture & Sound Recording I 11.1%

Museums & Parks -20.9% NI

Other Industries -8.5% I
Performing Arts -10.7% NN

Publishing Industry ~ -18.3% I

Retail -0.4% |

TV, Radio, and Social Media -5.4% [l
Wholesale -7.4% I

Note: "Other" includes jobs in Libraries & Archives, Rental & Leasing, Furniture Repair, and
Photofinishing.
Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Labor Statistics data

Figure 8: Direct Cultural Industry Employment by Industry
Type, 2012 vs. 2021

Advertising &
Marketing

13%

Performing Arts
e —~

Architecture and
10% f Design Services

11%

,— Publishing Industry

TV, Radio, and
Social Media

Grantmaking &
10% Professional Orgs.

Education

11% —\\
Motion Picture &
16% Sound Recording
Retail
Wholesale &
17% Manufacturing

2012 2021

16%

23%

Note: "Other" includes jobs in Libraries & Archives, Rental & Leasing, Furniture Repair, and
Photofinishing.
Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Labor Statistics data
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Tax Revenue

Tax revenue generated by cultural industry activity supports
health and human services, public safety, and other countywide
services through General Fund contributions. In 2021, Salt Lake
County cultural industry spending generated an estimated
$167 million in direct tax revenue, a 2.1% year-over increase
after adjusting for inflation (Figure 9). This $167 million in tax
revenue included $104 million in state and $63 million in local
tax revenue. Of total direct tax revenue, state sales tax was the
largest share at $51 million, followed by local property tax at
$41 million (Figure 10). Tax revenue generated by Salt Lake
County cultural industry spending represented a 1.3% share of
state sales tax revenue, 0.6% share of state income and
corporate tax revenue, 6.0% share of local sales tax revenue,
and 2.5% share of property tax revenue (Figure 12).

When considering Salt Lake County’s share of statewide
industry-generated tax revenues, the
contributed around half of all industry-generated revenues in

cultural county
2021, including state sales, income and corporate, local sales,
and property tax revenue (Figure 13).

ZAP Tax Revenue

Currently, 18 cities and 11 townships/special districts in Salt
Lake County levy a 0.1% Recreation, Arts, & Parks (RAP) or Zoo,
Arts, & Parks (ZAP) tax. Generally speaking, cities and counties
use RAP or ZAP taxes to support recreation, arts & culture, and
parks in their communities. Salt Lake County’s ZAP tax funds
are dedicated to the advancement of Salt Lake County's local
arts and culture organizations and recreation projects. State
statute regulates the allowed uses of the funds. ZAP receives
one (1) penny of every $10 spent on every taxable SL County
purchase. These funds are distributed each year in the form of
grants to more than 200 eligible nonprofit community arts,
culture and zoological organizations.

Figure 11 shows Salt Lake County’s 2021 ZAP tax revenue
from 2019-2021, including the county’s estimated Vvisitor-
generated and resident-generated portions. Salt Lake County’s
visitor-generated ZAP tax share is around 10%. Because ZAP tax
revenue is derived from all taxable county purchases, the
county’s ZAP tax fared well during the 2020 pandemic,
increasing 2.9% from 2019. In 2021, year-over county ZAP tax
collections were up 12.1% and totaled $32.1 million.

Figure 9: Direct Tax Revenue, Salt Lake County, 2017-2021
(In Millions of 2021 Dollars)
$180

$161 $165 $163 $167
$67

$64 $62 $63 $63

$97 $102 $113 $100 $104

2017 2018 2019 2020 2021

m State Local

Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Labor Statistics data

Figure 10: Direct Tax Revenue by Tax Type, Salt Lake
County, 2021
(In Millions of Dollars)

Local property tax $41 State sales tax $51

Local sales tax $20 ——

Local other taxes SZ\/
State other taxes $9 ———

State corporate tax $7 ——— State income tax $37

Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Labor Statistics data

Figure 11: Salt Lake County ZAP Tax Revenue, 2017-2021
(In Millions of 2021 Dollars)

$32.1
$27.8 $28.6

$28.9
$25.0 $25.8
2019 2020 2021

m Visitor-Generated Resident-Generated

Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Labor Statistics data
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Figure 12: Salt Lake County Cultural Industry Generated Shares of Statewide Tax Revenues, 2021
(In Millions of Dollars)

Cultural Industry Cultural Industry Cultural Industry Cultural Industry
Generated Share Generated Share Generated Share Generated Share
$51 (1%) $44 (1%) $20 (6%) $40 (3%)

State State Income
Sales Tax & Corporate

SL County
Sales Tax

SL County
Property Tax
Revenue

Revenue Tax Revenue Revenue

All Other Industries All Other Industries All Other Industries All Other Industries
$3,820 (99%) $7,237 (99%) $312 (94%) $1,563 (97%)

Note: above 2021 state tax revenue amounts are FY21 and FY22 state tax revenue amounts averaged.
Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Labor Statistics data

Figure 13: Salt Lake County Shares of Statewide Cultural Industry Generated Tax Revenue, 2021
(In Millions of Dollars)

Salt Lake County Salt Lake County Salt Lake County Salt Lake County
Generated Share Generated Share Generated Share Generated Share
$51 (50%) $51 (51%) $20 (54%) $40 (46%)

I I I |

State State Income Local Property Tax
Sales Tax & Corporate Sales Tax perty
Revenue

Revenue Tax Revenue Revenue

All Other Counties All Other Counties All Other Counties All Other Counties
$51 (50%) $49 (49%) $17 (46%) $47 (54%)

Source: Kem C. Gardner Policy Institute analysis of U.S. Bureau of Labor Statistics data

Endnotes

1. This economic contribution study assesses the economic multiplier effects associated 3. This ratio (2.6%) of direct GDP impact from the cultural industry divided by county
with the current or predicted level of output (spending) generated by Salt Lake GDP represents a decrease from the 2020 analysis. Last year’s publication with the
County’s cultural industry on a countywide basis. Economic contribution studies 2020 economic contribution analysis reported cultural industry spending as a 9.7%
capture the economic expanse of all cultural industry spending and show the relative share of GDP; however, this represented total output effects (not GDP) divided by
reach and magnitude of the industry in both the county’s economy and the state’s county GDP. When using the same 2020 methodology in 2021, the share would have
economy. In contrast, economic impact studies measure the changes in the size and remained at the same 9.7%.
structure of a region’s economy that occur when goods and services are purchased 4. Jobs include full- and part-time private and public employment, and self-employment.
from vendors within the region with money generated outside the region. 5. Labor income is the sum of employee compensation (wages and benefits) and

2. For this analysis, the Gardner Institute utilized 83 cultural industry NAICS codes proprietor income.

identified by the Utah Cultural Alliance and their advisory board of economists and
economic development professionals to define the industry in Utah. Researchers
entered industry codes into Chmura'’s JobsEQ software tool to generate cultural
industry jobs and then entered jobs into IMPLAN economic modeling software to
produce industry output, GDP, jobs, labor income, and tax revenue.
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LEARN MORE about Arts & Culture venue rentals, LEARN MORE about the Zoo, Arts & Parks program
upcoming events, and community programs on our website or follow on social media:
on our website or follow on social media: www.slco.org/ZAP
www.SaltLakeCountyArts.or
Y 9 @slcozap

@slcoartsculture



